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1999 and Beyond

By Emily Sopensky

p With 1999 beckoning, the
December meeting of the Austin
Software Council featured a
forecaster, a capitalist, and a
researcher who, as “students” of
the future, offered a glimpse of
what to expect from technology
in 1999.

Panelists were:

* Larry Vanston, president
of Technology Futures, a 20-
year-old Austin-based company
that is a leader in the field of
technology forecasting, espe-
cially in telecommunications.

¢ Gene Lowenthal, who
has had a long career identify-
ing emerging markets and tech-
nologies. He is affiliated with
the Houston-based investment
banking firm Growth Capital
Partners, and also serves on the
boards of several privately
owned technology companies.

+* Jerry Tassone, director of
research development at Reality
Research, the market research
arm of CMP Media. He develops
new research programs for the
company and is currently work-
ing on “E-search,” a syndicated
program designed to track ven-
dors providing electronic com-
merce products, services, and
solutions to the enterprise mar-
ketplace.

Telecamm in flux
Vanston spoke emphatically

about the future of telecommu-
nications. The industry is in a
state of flux, he said, and under-
going a period of rapid growth.
But “ubiquitous telecommuni-
cations and data communica-
tion does not equal ubiquitous
communications,” Vanston
claimed. “We still must over-
come barriers of language and
cultural differences.”

When asked if satellite will
provide competition to fiber,
Vanston was not shy in indicat-
ing his preference for fiber.

Technological leaps
Lowenthal listed storage, dis-
plays, input, and imaging as
four computing areas destined
for significant improvements.
For example, common storage
systems will hold 100 gigabytes
of information at less than $3
per gigabyte and will have an
access rate of less than one mil-
lisecond. There should be 64-
gigabit chips by 2011, he said.

Paradigm shift
“Ecommerce,” predicted Tas-
sone, “will provide the single
biggest paradigm shift that will
drive us socially as well as busi-
ness-wise over the next 18
months. And it’s not the ecom-
merce that we hear so much
about — how many flowers and
books will be bought over the
Internet. The focus will be more
on the business-to-business.”

— What’s Next?

Jerry Tassone, Larry Vanston, Bill Kleinebecker, and Gene Lowenthal.

Electronic commerce has pro-
gressed through four principal
stages of evolution, explained
Tassone. “The first stage is just
access. Gather data and get off
the Internet. The second is pro-
visional; being able to put on a
website what we call brochure-
ware.”

The third stage is the start of
ecommerce when interactivity
or self-service capabilities are
provided and password-protect-
ed. Access to banking informa-
tion is an example. The fourth
and final stage is the ability to

conduct transactions.

Tassone mentioned that
Sonar, a Bay-area research firm,
reported that over 57 percent of
the U.S. companies surveyed
said they were going to imple-
ment ecommerce by the year
2000. “This is going to be the
biggest boon to software com-
panies in the next 12 months,”
Tassone concluded.

Lowenthal concurred. He pre-
dicted that logistics will be the
focus of business-to-business
solutions. “There’s a buzzword
out there — disintermediation
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— which is about the disenfran-
chising of the middleman. It’s
the idea of having everything
just in time,” Lowenthal said.
Ecommerce and the Internet
are the great equalizers, said the
panelists. Two guys in a garage
with a high-powered server can
appear to be the same size as a
major firm with thousands of
employees. But success over the
long haul, they predicted, will be
attained by those companies that
build brand equity, deliver value-
added services, respond to cus-
tomers, and maintain loyalty.
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As CIOs Rise in Statﬂre, Levy Documents the Trend

By Emily Sopensky

» As the Information Age bar-
rels along at the speed of light,
those who can grasp the pre-
sent and envision the future
become increasingly valuable.
“Change” is the operative word,
and it is the chief information
officer - the C1O -
embrace it

Many execatives turn to CIO
Magavine for insight and guid-
ance. The glossy, content-laden
publicinion, “the magazine for
isforimation executives,” has a
farge and loval readership. cur-
rently numbering 130,000. The
magazine recently expanded,
adding a second secrion that
{ocuses entirely on the business
of Web development

Joseph Levy. founder, presi-
dent, CEO and group publisher
of C10 Magazine and CIO Com-
mutiications Inc., was in Austin

who must

to participate in the first
Austin IT Executive of the
Year Award. He shared a
few thoughts about the IT
business and abaout his
ftagship product.

Sixteen years after join-
ing International Data
Group (IDG). the Boston-
hased mega-puhblisher
that aiso counts Comput-
erWnrld in its stable, Levy
rose quickly through the
ranks. He had an idea that
wouldn't die: “My view
was that afl the 1S
newsweeklies — Comput-
erWorld, InfoWorld,
PCWeek and Information
Week — focused on the
plumbing and not the benefits
of the plumbing. When | pirk
up the phone. all I care abowut is
that there's a dial tone. 1 don't
care how [ got the dial tone,
whether it went  through

Joe Levy

Emily Sopensky photo

routers or switching svstems. |
felt there should be a publica-
tion that talks about technology
trom the business end. Where is
the rettrn on investment? How
da vou swvive the challenges

Execs Recognized hy
Austin IT Community

» To honor the stellar perfor-
mances of IT leadership in
Austin, the Association of
Information Technology Profes-
sionals (AITP) hosted the first
Austin IT Executive Awards
reception at the 1998 Austin
ITEC Expo in December.

A committee of five judges
chose Jerry Gregoire, Dell
VP and CIO, as the Austin IT
Executive of the Year. He is
responsible for Dell's informa-
tion systems worldwide. The
other two finalists were Steve
Cox, CIO of VTEL Corporation,
and Carolyn Purcell, execu-
tive director of the Texas
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Russ Finney and Carolyn Purcell
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Department of Information
Resources.

Gregoire won primarily for

implementing the “Run Dell on
Dell” strategy. The goal is to
run Dell's key business process-
es on Dell's own self-devel-
oped technology products.
It is an evolutionary strate-
gy that allows Dell to deliv-
er business value in an
incremental fashion, versus
the “big bang” approach of
buiiding one behemoth to
be launched once only.

Gregoire is considered a
gifted strategist and vision-
ary. Because he is constant-
ly looking for
new opportu-
nities and new
technology to
be used in the
factories  as
well as the
sales and ser-
vice areas,
many also con-
sider Gregoire
to be the chief
technologist at
Dell.

Prior 1o join-
ing Dell in July
1996, Gregoire
spent 10 years
with PepsiCo
Inc., most
recently as VP
of information
systems  for
Pepsi-Cola
Company.

Special Technologist
Award
In a special award, the judg-
ing comumittee also recognized
Steve Madere, Deja News
[ » 17EC EXPO page 13 ]

that CI0s go through?”

Levy firmly believes that the
CIO role is being reinvented,
“First the CIO must have vision
and the ahility to seli it to man-
agement. And the ClO has to
have business expertise.” More
and more CIOs possess MBAs,
e says.

Levy notes that the issues
commanding the attention of
ClOs today are the Y2K prob-
lem, the Furo conversion, and
the IT staffing crisis. And, of
cotitse, the profound impact of
the Internet. “When ! went to
school, I was taught the criterin
to success in the capitalist soci-
ety were hased ou capital. Yet
Jack Bezos and Amazon .cam
have shown us that you don't
need any of that stuff. Now
somcone  who  has  never

apened a store at a physical
location can have the highest
market cap of any hnoksellet.”

Ros s

Execs Recognized by

Levy explains

Sales are not the onlv henetn
of the Web. savs Levy, “Ciseo 1.
a good example. Thev are say
ing about $500 million & vear
in customer service thrnueh
their website. The hard part ic
to have faith that there will he a
pavhack.”

In the short run. Y2K i+ the
most demanding probiem tae
ing ClOs. While ey
intention of moving 1 a4 well
stocked Jane 1
2000, he also has ne plans to he

hins no
fortress by

on an airplane that day cither

e predicte that ClOs will be
investing in netwarking rhic
coming vear. especiallv il it is
faster and cheaper than what
they have now. Investmenrs
also inclnde solutions for retail-
ing over the Internet and anv
enterprise application  that
atlows vou 1o stav cleser to rhe
customet

Jonathan Hines, Sean Lowery, Russ Finney and Steve Madere
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Austin IT Community
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founder and chief technoiog:
officer. as the Austin lnforma-
tion Technologist ot the Year
One of the Austn software
community’s brightest tnnovii-
tors. Madere works with a
team of 50 developers to build
and maintain the leading
Usenet search engine and one
of the most heawvily wafficked
sites on the Web. Approxi-
mateiv 3.5 million persons
partcipate in dis-
cussions on Deia
News each month.
generanng  over
130 miltion page
views.  Madere's
powerful engine 1s
capable of accu-
ratelv searching a
450 GB fuit-text
darabase within 2-
3 seconds. Even as
1 GB of new text 1
added each day —
in 17 languages including kng-
lishn — to the Deja News
archive. the site still manages
o Satsty users.

Popular Deia News products
inciude My Deja News, a pe:-

Steve Madere
Emilv Sopensky photo

sonalized Web-based Uisene:
newsreader that aliows ng:-
viduals to seek and post to var-
1ous Usenet newsgroups. Dej
News licenses 1ts technologv to
many of the jargest sites on the
Web:. including  America
Onimne. AT&T WorldNet Se:-
vice. Bell South, Excite. Hor-
Bo:. infoseek. Info-Space.
Lvces.  Microsofi's  internet
Expiorer. The Microsoft Ne:-
work. Open Text. WebCrawier

Yanoo!. and
ZDNer,

Judges were
Joe  Levv. ClU

Magazine: Jimmy
Trevbigi. founde!
and former presi-
dent and CEQ of
Tandem Compu:-
ers. now of Austin
Ventures: Dr
Marcos Sivi-
tanides.  South-
west Texas State
University: Mike Hill, Ernst &
Young managing auditor: Bot
Fabbie. chairman  of the
poard. Dazel Corporanon and
generai manager. TL Ven-
tures.
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