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1999 and Beyond What's Next?
about the future of telecommu
nications. The industry is in a
state of flux, he said, and undergoing a period of rapid growth.
But "ubiquitous telecommunications and data communication does not equal ubiquitous
communications," Vanston
claimed. "We still must overcome barriers of language and
cultural differences."
When asked if satellite will
provide competition to fiber,
Vanston was not shy in indicating his preference for fiber.

By Emily Sopensky

10. With 1999 beckoning, the
December meeting of the Austin
Software Council featured a
forecaster, a capitalist, and a
researcher who, as "students" of
the future, offered a glimpse of
what to expect from technology
in 1999.
Panelists were:
• Larry Vanston, president
of Technology Futures, a 20year-old Austin-based company
that is a leader in the field of
technology forecasting, especially in telecommunications.
• Gene Lowenthal, who
has had a long career identifying emerging markets and technologies. He is affiliated with
the Houston-based investment
banking firm Growth Capital
Partners, and also serves on the
boards of several privately
owned technology companies.
• Jerry Tassone, director of
research development at Reality
Research, the market research
arm of CMP Media. He develops
new research programs for the
company and is currently working on "E-search," a syndicated
program designed to track vendors providing electronic commerce products, services, and
solutions to the enterprise marketplace.

Technological leaps
Lowenthal listed storage, displays, input, and imaging as
four computing areas destined
for significant improvements.
For example, common storage
systems will hold 100 gigabytes
of information at less than $3
per gigabyte and will have an
access rate of less than one millisecond. There should be 64gigabit chips by 2011, he said.

Paradigm shift
"Ecommerce," predicted Tassone, "will provide the single
biggest paradigm shift that will
drive us socially as well as business-wise over the next 18
months. And it's not the ecommerce that we hear so much
about — how many flowers and
books will be bought over the
Internet. The focus will be more
on the business-to-business."

Telecomm in flux
Vanston spoke emphatically

Jerry Tassone, Larry Vanston, Bill Kleinebecker, and Gene Lowenthal.

Electronic commerce has progressed through four principal
stages of evolution, explained
Tassone. "The first stage is just
access. Gather data and get off
the Internet. The second is provisional; being able to put on a
website what we call brochureware."
The third stage is the start of
ecommerce when interactivity
or self-service capabilities are
provided and password-protected. Access to banking information is an example. The fourth
and final stage is the ability to
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— which is about the disenfranchising of the middleman. It's
the idea of having everything
just in time," Lowenthal said.
Ecommerce and the Internet
are the great equalizers, said the
panelists. Two guys in a garage
with a high-powered server can
appear to be the same size as a
major firm with thousands of
employees. But success over the
long haul, they predicted, will be
attained by those companies that
build brand equity, deliver valueadded services, respond to customers, and maintain loyalty.
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conduct transactions.
Tassone mentioned that
Sonar, a Bay-area research firm,
reported that over 57 percent of
the U.S. companies surveyed
said they were going to implement ecommerce by the year
2000. "This is going to be the
biggest boon to software companies in the next 12 months."
Tassone concluded.
Lowenthal concurred. He predicted that logistics will be the
focus of business-to-business
solutions. "There's a buzzword
out there — disintermediation
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As CIOs Rise in Stature, Levy Documents the Trend
By Emily Sopensky
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Execs Recognized by
Austin IT Community
No. To honor the stellar perfor-

Department of Information
Resources.
Gregoire won primarily for
implementing the "Run Dell on
Dell" strategy. The goal is to
run Dell's key business processes on Dell's own self-developed technology products.
It is an evolutionary strategy that allows Dell to deliver business value in an
incremental fashion, versus
the "big bang" approach of
building one behemoth to
be launched once only.
Gregoire is considered a
gifted strategist and visionary. Because he is constantly looking for
new opportunities and new
technology to
be used in the
factories as
well as the
sales and service areas,
many also consider Gregoire
to be the chief
technologist at
Dell.
Prior to joining Dell in July
1996, Gregoire
spent 10 years
with PepsiCo
Inc., most
recently as VP
of information
systems for
Russ Finney and Carolyn Purcell
Pepsi-Cola
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Company.

mances of IT leadership in
Austin, the Association of
Information Technology Professionals (ATTP) hosted the first
Austin IT Executive Awards
reception at the 1998 Austin
ITEC Expo in December.
A committee of five judges
chose Jerry Gregoire, Dell
VP and CIO, as the Austin IT
Executive of the Year. He is
responsible for Dell's information systems worldwide. The
other two finalists were Steve
Cox, CIO of VTEL Corporation,
and Carolyn Purcell, executive director of the Texas

Special Technologist
Award
In a special award, the judging committee also recognized
Steve Madere, Deja News
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